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PRESS RELEASE

More up-to-date. More convenient. More accurate: CARAT and Bosch increase user-friendliness for kitchen planners

Pilot project from Bosch and CARAT launched
Dreieich/Munich, 11 July 2022. The manufacturer of the kitchen planning software of the same name, CARAT, and Bosch Hausgeräte are launching a joint pilot project that opens up new possibilities for retailers in their sales talks with customers. From now on, kitchen planners will have immediate access to Bosch’s House Price List Plus (HPL+) directly from the planning programme.

The aim of the project is to increase the user-friendliness for kitchen planners and to offer a transparent overview for customers. “Our motivation was and will always be to make the planning process as comfortable as possible“, says Andreas Günther, CEO of the market-leading kitchen planning software.
Bosch had been changing its individual House Price List to a digital version only last year. Before that, it was printed together with the sales manual and made available to the kitchen retail. The digital implementation into the kitchen planning programme CARAT was a logical consequence. The advantages are obvious: The retailer no longer has to include core product range lists into his planning programme. The kitchen planner can also access up-to-date prices, which is enormously important. If the kitchen was already planned six months ago, there is a high probability that there will be changes in price or even availability. Additionally, the implementation of the HPL+ into the planning programme provides an important contribution to making sales talks with customers easier. “While working together with CARAT, we improve kitchen planning for everyone involved. That is an important step for us and we are happy to have a partner as strong and competent as CARAT”, explains Harald Friedrich, CEO Bosch Hausgeräte GmbH. 
As usual, the kitchen is planned with placeholders for the built-in appliances. Afterwards, a list of the scheduled devices is generated and the Bosch House Price List Plus opened, in which the planner can select the respective devices together with the customer. The advantage is that the HPL+ offers additional information as well as images, product videos or even additional items. All this can be very helpful when talking to customers and might generate value-added sales. Once the decision for the devices has been made, the selection is adopted into the commission together with the respective item numbers and current prices, and is then displayed correctly in the CARAT chart.
The rollout of the new interface in CARAT’s planning programme has already started and is to be extended to include the House Price Lists of the household appliance brands Siemens, Gaggenau, Constructa and Neff once the pilot with Bosch has ended.
Both parties involved view the cooperation very positively. CARAT as well as Bosch were focusing on a joint result: to increase the user-friendliness for their customers by uniting both products.
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