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PRESSE-INFO
MHK Group launches nobel brand world

Digital support for sales talks

Dreieich, 27 June 2022: How does the sofa set on display look in leather? And the table in the darker version? Do matching lamps exist? The partners of MHK’s selling rail nobel can answer these and many other questions fairly easily since the beginning of June. With the launch of nobel’s brand world the Dreieich-affiliated group has released a comprehensive online catalogue for its partners in Germany and Austria.
“Our clickable catalogue now combines about 1.200 products from more than 20 suppliers,” reports Albert Zellner, who initiated and oversees the project for MHK’s sales department. “By the end of the year, we will have 5.000 items.” This is a huge advantage in sales talks because no consultant knows the entire product range of his suppliers. Once registered, the nobel brand world, which runs as a web application on all mobile devices, can be handled intuitively. “There is an overview of the different product groups on the home page: from sofas to tables and chairs to lighting and accessories. Sub-product groups help to refine the selection,” explains Monica Shokry-Hassels, art director of the Dreieich digital agency MIYU, who was in charge of implementing the nobel brand world. A second option is to access the nobel brand world directly via the menu item ‘manufacturer’. This way, transparency and an overview of the full range is provided and valuable digital support at the point of sale available. In addition to colour and material alternatives, model descriptions, the RRP, the purchase price and sales documents are stored for each product at a glance, as well as contact data, planning tools if available, flip books and news from suppliers. “All this is updated on a daily basis,” emphasises Albert Zellner.
The partners from MHK’s kitchen segment will also benefit from nobel’s brand world from autumn onwards because with the product group “tables / chairs / bar stools” they can expand the kitchen range and generate additional sales. “With KARE, we have also been able to win a new supplier for our associates,” reports Albert Zellner, “which will also be stored in the CARAT kitchen planning programme.” This makes it very easy to implement additional sales when planning a kitchen. In addition, a product group “Initiative Zukunft” was created within nobel’s brand world, which offers support to the shareholders in designing the exhibitions in an emotional and realistic way.
Finally, the “nobel letter” keeps everyone up to date on new listings, discontinuations and price adjustments. For getting in touch, nobel relies on communication via WhatsApp instead of the classic hotline. “We would like to ensure short distances for our partners,” emphasises Albert Zellner. A decision that Maik Wahl, managing director of the Leipzig furnishing house “Wohntrend Grünau”, welcomes just as much as the new nobel brand world: “The tool is a real gain and support in sales talks. I have all the important information and catalogues at hand in one place. And the subdivision into product groups makes it really easy to use.”
A start has been made, now the nobel brand world is to grow to around 50 suppliers. The Dreieich-based company is convinced that the new digital medium will underline the competence of its shareholders, positively influence sales talks by offering a significantly larger selection and accelerate the purchase decision.
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