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PRESS TEXT

interdomus Haustechnik: Well positioned for the new year

MHK subsidiary grows above industry average
Dreieich, 28. Januar 2021. "We are very satisfied the year of 2020," Peter Tornow and Stefan Ehrhard, managing directors of interdomus Haustechnik, attested at the beginning of the year. Thus, the strongest association for the sanitary, heating and air conditioning trade recorded a membership increase of about 15 percent and a sales growth that was significantly above the industry average. In addition, new strong supplier partners from the wholesale trade as well as renowned manufacturers were acquired, which further complement the attractive portfolio. "The figures make two things clear," sums up Stefan Ehrhard, "firstly, that we have done our homework. On the other hand, that the skilled trades, in contrast to many other sectors, have come through this unusual year very well."

He adds that 2021 will also be marked by growth: "Our members are reporting full order books for the spring," explains Peter Tornow, who co-founded the sanitary, heating and air conditioning (SHK) association in 2010. "We expect a stable economic situation. Measures taken by the German government, such as the amendment to the Renewable Energy Sources Act (EEG), which promotes energy generation through photovoltaics (PV), are strengthening the SHK trade." So that the specialized enterprises can use these and other chances optimally, interdomus Haustechnik supports its members with different service achievements and services. "Together with our partner, Garantie Datenbank 24, we have, among other things, re-sharpened the 10-year functional guarantee and photovoltaic insurance in the past year," reports Stefan Ehrhard. "This means that the specialist trade businesses affiliated with us are ideally equipped for the successful sale of PV systems in the private sector." The extended national promotion of energy-efficient heating systems in combination with the individual financial purchase offers of the CRONBANK are a huge plus for the interdomus partners. 

Additionally support offers interdomus Haustechnik in the range marketing: On-line appearance is indispensable also for the handicraft, stresses Stefan Ehrhard. But almost every second craftsman's website could fly out of the Google search results from March 2021. The reason is the "mobile only" strategy of the US giant. For some time now, Google has been taking into account that users predominantly surf the web with their smartphones. Therefore, websites with desktop-only content are to disappear from the search results. "To prevent this effect among our members, we offer professional support in website design, among other things." 

Another building block in the marketing offer and firmly established, is the competition "Das goldene Dreieich". The country wide campagne offers a first-class stage to the interdomus partners and directs the interest of the final consumers on the individually planned bath of the specialized craftsman. Already for the eighth time interdomus Haustechnik searches for Germanies’s most beautiful bath together with its media partners “Zuhause Wohnen” und “markt intern”. The offer is rounded off by online meetings and seminars, which are carried out in close cooperation with suppliers and service providers. In times of social distancing, they not only ensure training and further education, they also enable an exchange with the head office and with each other, thus strengthening the community aspect that plays an important role at interdomus Haustechnik. 

"We are optimistic about the new year. Our members are excellently positioned and can draw on an extensive supplier and service portfolio, which we will expand in cooperation with the MHK service companies and thus generate further growth," Peter Tornow and Stefan Erhard outline the goals set for 2021.
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