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MHK Group offers three new services for digital marketing
Dreieich, December 4, 2020. MHK Group offers three new services for digital marketing. According to statistics, customers visit only 1.5 kitchen studios before they make their final purchase decision. One reason for this is that interested parties - 87 percent according to a KPMG study - obtain comprehensive information in advance online. Whether it's a website, social media, reviews, blog or digital catalogs, there are many ways to get in touch with potential customers online and turn interested parties into real buyers. 

"Basically the same rules apply to the digital kitchen studio as in the real world," emphasizes Kirk Mangels, who as MHK board member is responsible for marketing and digitization. "It needs a good location, an exhibition that meets customers' expectations and good networking. With the growing importance of online marketing for qualified specialist retailers, the MHK Group is continually expanding its range of services and is offering its partners three new services at once: the Virtual Studio Tour, the Social Media Assistant and the Net Promotor Score. 

The new virtual tour, which can be integrated on the homepage, allows a real studio experience for interested parties even before they take their first step into the store. Additional information, videos and pictures about products or the company can be added via so-called Infopoints. This is an important component for demonstrating competence and creating trust.

Another important digital touchpoint is social media. "Many of our members already have great marketing channels and are doing a very good job," praises MHK social media expert Torsten Racky. "Others are in the process of establishing such channels." The new Social Media Assistant provides valuable help and offers best practice examples in addition to topics and content. In addition, comprehensible instructions give tips on how to set up and maintain the various social media channels. 

And with the technology of the so-called Net Promoter Score, MHK member companies will be able to further optimize their recommendation marketing in the future. This is because the new tool uses a single question sent to customers by e-mail, for example, to provide another important key figure for determining customer satisfaction. "This is a simple method that delivers valuable results for the specialist store," as Torsten Racky emphasizes. In addition to the Google reviews and the collection of customer voices by KennstDuEinen, the entrepreneur gets a comprehensive overview of how satisfied his customers are and whether they recommend him to others.

"The digital appearance and online communication with potential customers has once again become much more important with the Corona pandemic," says Kirk Mangels. "With the new tools, our members are acting in a highly professional manner and they are helping them to stand out from the competition through competence and authenticity online as well". 
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