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PRESSE-INFO


ProBad: New bathroom marketing concept from interdomus Haustechnik
Leading sanitaryware, heating and air conditioning  association embeds ProAges assisted bathroom solutions into a broader sales concept.
Dreieich, 28.10.2020. "Escape from everyday life for a moment" is how consumers increasingly describe their time in their bathroom. The bathroom has been a refuge for recreation and relaxation not only since the Corona pandemic. For some years now, the individually planned feel-good bathrooms have been offering enormous sales potential to specialist bathroom retailers. In order for its partners to be able to continue to benefit from this, interdomus Haustechnik, the leading group for sanitaryware, heating and air-conditioning retailers, has expanded its ProAges sanitaryware sales concept under its new ProBad brand. 

"We developed ProAges three years ago, primarily for the target group who, due to advanced age or living conditions, are dependent on a barrier-free bathroom but do not want to miss design," explains Stefan Ehrhard, Managing Director of interdomus Haustechnik. More than 400 interdomus member companies have since then used the ProAges concept for targeting this specific consumer, offering professional consultations and services. 

Because the planning competence of the bathroom experts is not limited to one customer group, ProAges became part of the more comprehensive sanitaryware concept ProBad. The interdomus member companies now receive support in the implementation of dream bathrooms for all customer groups in the form of lucrative discounts, targeted service tools and various lead qualification measures. In addition, attractive rebates and a comprehensive marketing concept to promote the sale of attractive and functional bathrooms.

Along with the new bathroom concept, an updated website for consumers www.pro-bad.com also went online. With design and layout suggestions, consumers can find out about the advantages of modern functional bathrooms, especially for families with children. An integrated budget calculator also provides the consumer with an idea of cost, along and information on available finance packages. There is also a  search function for consumers to find local specialists in their area. "In a society with increasing life expectancy and demands for comfort and functionality, with ProBad we are providing specialist bathroom retailers with a sustainable sales instrument", emphasises Stefan Ehrhard, "which is also unrivalled in terms of customer service".  
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